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CHAPTER I

THE PROBLEM, PROCEDURES, AND DEFINITIONS OF TERMZS ULED

Background

The yearbook or annual has been a common part of most
high schools for many decades. Usually the book has been
published as a result of long hours of labor by an advisor
and a staff @f-StudéﬂtS. The annual has gilven students
an opportunity to learn many technical aspects of school
publiecations while compiling a record of the school's
activities. | |

The yearbook, while often emphasizing certain phases
of the school program over others, nevertheless has served
as a permanent record of the school's history. School
offliclals and parents, as well as students may, and often
"do, refer to the yearbook for needed information. The
book has, 1n addition, been desired by students for the
collectlon of teacher and peer autographs and other personal
mementos,

, WEile many articles have been written about the‘pubs
lishing of yearbooks and many workshops are held annually
to assist advisors and student editors in their ﬁaskg a
somewhat neglected phase of yearbook publication and analysis
exlsts relative to the quantitative aspects of the annual.
Advisors and students have questioned the distfibuti@n or
allocation of théif page allotments. The decision con-
cernlng the number of pages to be utilized for each class,

club, sport or other activity has often been made with difficulty.




Advisor:s énd student editors have wondered how thelr
Judgment 1n terms of page allocation compares to decislions
of staffs from other schools. Often they have samples of
a few other y. rbooks, but seldom do they have this type
of information from across the country. They may also be
concerned ab@ﬁt the selling price of their book, thé cost
of advertising (per page or fractional part), and other
factors. It 1s a common practice to compare work with
others 1n a similar category. Answers to same.if not all
of these questions might somewhat ease the burden of

publishing a yesarbook.

The Problem

Statement of the problem. It was the purpose of this

study to analyze yearbooks relative to the quantitative page
allotments, when classifled by selected demographic factors.

Importance of ti.2 study. Teacher advisors and students

have long been interested in the publication of vearhooks
or annuals. They have been aware of the technical aspects
of producing the book, but often have not known how their

book's allocation of pages among activities, their selling

from schools across the country. This study was intended,
therefore, to add to the existing body of knowledge deaiing

with yearbook publication.



Methods of Procedure and Sources of Data
The purposes of this sectlion were to descrilbe: (1) the
methods used In obtaining the sample; (2) the desipn gf the
questionnaire; and (3) the statistical treatment of the
data.

Obtaining the sample. The sample of the population

of high schools throughout the Unlted States was obtalned

by utilizing the listing provided by Patterson's American

Education: Volume LXVI. (20)* A random selection of 600

high schools was made from this national listing. The
following procedure was utilized:
A six digit number was obtained from Rand's Million

Random Digits wlth 100,000 Normal Deviates. (21)

a. The first three digits between 001 and 560
were utllized to determine the page number

to be utilized in Patterson's. Numbers

assoclated with pages which did not contain
| listings of schools w: e discarded.

b. The next (fourth) diglt was reduced modulo
3 to determine the column to be used in
selectlon. Random numbers containing the
fourth digit "O" were discarded.

¥Numbers in parentheses refer to the bibliography;
numbers after the colon are page numbers.
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¢. The last two digits were reduced modul.

(the number of high schools listed in that
partlcular column) Iin order to determlne tie
school to be selected,

d. Pages containing less than one-half page of
scheol listings were limited to having a
maximum-cf three schools selected. This was
a purely arbltrary determination,

€. The selection process was continued until
six hurdred schools had been selected.

Sampling was without replécementi

A levter and a single page questionnaire were malled
January 7, 197z, to the yearbook advisors of each of the
randomly selected schools. A follow-up inquiry was mailed
approximately one month later to those advisors who had
yet'ta respond to ‘'ie initial request for information.
Samples of the questionnaire and covering letters are in
Appendix A, |

Design of the guestionnaire. The questilonnaire was

designed 1n a manner such that yearbook advisors could
select responses from a list of alternatives or indicate
answers with a word, number, or very short statement. The

questions were rather brief and only six in number,
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These questions were designed to elicit the rollowing
information: (1) the size of the egchool distriect, () the
type of school (public, private, church sunported, eto.),

(3) a description of the student body's socioceconomlic
background, (4) the number of senlors in the graduating
class, (5) the price of the yearbook to students, 1%& (6)

the rate schedule for advertising space., The covering letter
Pequested;a copy of the school's 1971 yearbook.

Treatment of the data. All data were analyzed and

reported in terms of replies (yearbooks) received. Analysis
of “he yearbooks was conducted, based upon the demographic
data compiled from the questiénﬂaifési All data were classi-
field utlligzing an instrumeﬁt Specifically congtructed for
this purpose (Appendix B). ‘“hese analyses are presented

_in both tabular and narrative form 1n Chapter II1I, and
summaries and conclusions are drawn in Chanter IV. Chapter

I1 is a revlew of pertinent literature.

Limitations of the Study
The limitations of any study conducted by the use
of normative survey techniques existed in this study. A
further limitation resulted from the fact that reliability
of the data depended upon the accuracy with which respondents

interpreted the questions and responded to them, The accuracy
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in book form, written, edited, i
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or high school. 3yn. yearbock. (14:

vearbook: Syn. annual (14:611)

All other terms used, where not specifically defined,

have been taken from Good's Dictionary of Education. (14)
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CHAPTER 1II

REVIEW OF RELATED LITERATURL

Recent literature concerning the various aspects of
high school yearbooks 1s not extensive. It appears that
few, 1f any, exhaustive studles have been undertaken in
this area. Many authors of the articles that do exist_mentjan
the dirth of materials with which to work. These same authors
request materials and information from all sources in érdér
to provide a base from which they may do their own work.

The literature concerning high school annuals, while
few 1n number of entries, i1s broad in scope. Some articles
inform the reader of workshops available to ald student
editors aﬁd advisors while others provide opinion éealing
wlth the value of pféducing yearbooks - value for the students,
advisors, schools 1n genéral and the community as a whale;
Other authors have treated the history of high school year-
books.

Additional articles have been written about yearbook
production - its organization, the budget, advertising,
covers, circulation, distr.bution, and other facets of the
problem. A number of articles have been written concerning
the yearbook advisor - his training and preparation, and the
role which he plays as an advisor.

The literature, because of the scope of material

avallable, was categorized into three general areas.
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The first area dealt with the value of the yearbook and
the second area was concern2d with the yearbook itself.
Information about the advisor was included as the third

general area.

Value of the Yearbook

Many authors of articles, directly or iniirectly;
examined the value of publishing high school yearbooks.
The apparent conclusion reached by most indicated that very
deflnite neéds were fulfilled by student publication of
yearbgaks and encéuraged.cantinued support for this activity.

Campbell reported that apparently no exhaustive studies
of the origins for high school yearbooks have been made,
but stated that "The Lvergreen," Waterville Academy's (New
York) yearbook, first publishéd in 1845, 1s the first known
high school yearbook, (3:103-6) Little is kﬁQWﬁ about |
what thought was given to the value of such early publica-
tions to the student, schaal?-and/@r the community.

Many artlcles on the subject included a discusslon
of the merité and shortcomings of these publications. Their
value to the student is often questioned. One author who
enthusiastlically supported the yearbook as an invaluable
teaching tool was Lowe. His.cémmentg related to student

produced yearbooks, not bocks where lay-out and photography
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arc professionally done and copy 1s often rewritten from

— the previous year's book. Léwé argues that student produced
yoearbooks encourage erecativity in all areas of erndenvor:
art, photography, desifn, copy, layamuﬁb writing, oditine,
and other activitices, Yearbooks aild in learning buaiﬁ&ﬁs
teehniques such as inance, advertising, sales and distri-

bution. Additional values learned through the production

of high séhool yearbooks include: accuracy, dépendabiiiﬁyg

loyalty, tact, responsibility, school spirit, and sel
reliance. (18:24)

The value of the yearbook has been cited in relation-
ship Lo its value Lo student creativity. Sister Mary Fdward
wrote of the utilization of Jjournalism students and their
creatlve wr*itingﬁ ab1lity 1n building a yearbook. (12:64)

In an editorial comment in School Activities & plea was

made ['or a return to the "ereative educational approach"
in producing a yearbook. "The opinion was piven that artist,

engraver, photographier, and printer services should be used

conly for consultatlon, not for putting the book out. (22:144-5)
Francis offered additional support in regard to the

value of the yearbook in a discussion on photoeraphy. It

was suggested that the students themselves do much of the

ph@tggraphy needed for the yearbook. He proposed the use

ol a photography contest for all students enrolled 1in the

school., Beneflits of the plan included the development of
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student creativity, more free time for the sdviscr =incse

tudents were covering most cf theilr own activities, and the

L]

promotlon of school spirit and public relaticns. 513:17?§8)

Danielson, 1n discussing the pﬁfpéses of the high
school yearbock, stated that yearbook productlon scrves
as a valuable educational toocl. Not @niy do students learn
the technical detalls of a subject, but they alse leacn
about human nature and how to work with others toward the
accomplishment of a common goal.” (10:173=5)

The yearbook is of value also te the school and the
community. Its public relations value has been cited by
several éuth@rs. Campbell, writing to school publications
advisors, stressed the necessity of realizing the value of
school publlcations in fostering and promoting good publi:
relations for the school, He recommended that advisors have
a campréhénsive ﬁﬂderstanding of educatlonal pﬁblic relations.
(5:261-2) Kingsbury indicated thét yearbooks were arn evflective
means f{or the péblig to see what was going on in the schools.
(175141—3)' According to Danielson one purpose of Qhe year-
book 1s that it acts as a means of promoting good public
relations. (10:173-5) -The yearbook was described by Burk
as a vital tool that can be utllized by the school for public
relations purposes. (1:276)

The further value of the yearbook to the school and

communlty was 1llustrated by Danielson. In discussing the
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recording of tne school's hilstory. (10:173-5)

A further value associated with yearbooks is described
by Jappe. He cited the experience of belng a yearbook
advisor aséan alc to his development as a teacher. Personal
eantact'with the students engaged in the production of the
book gave him many Gpp@ftunities to teach in a setting

different from that of .the traditional classroom. (16:2L4-6)

The Yearbook

L. R. Campbell wrote that the purpose of a yearbook
is to pilctorially present a record of the school history,
including activities and attitudESQZQDVEfiﬁg both students
and faculty. (8:227-8) As stated earlier, Danielson des-
cribed the yearbook as a memory book - a f;zard ol the
school's history for one year. tlD:l?B-S)

Many highvschacl géérbsak staffs are composed of non-
proflessional, unpald personnel. Students are recrulted
from English classes; yearbook advisors are drafted from
the faculty. It 1s difficult to produce a high-quality
yearbook under such conditions. |

Neumeler argues that yearbook production has little
to do with academie clésses such as English. Areas more

closely assoclated with yearbook production are art,
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photography, and business. To allow the studencs and faculty
the most educational experience while producing a Jearbcok,
Neume;er suggests that responsibillity be divided among four
teachers, one in each of the flelds of art, phét@graphyg

and language arts. Each faculty member would

business

3

then recruilt interested students from his classes. In this
way yearbook development would become an important part éf
the academic program o the school, rather than the extra-
curricular activity it is c¢ften considered. (19:199-201)
Students and faculty that are on the yearbook staff
are cften untrained. One pocsible solution to this problem
is to offer worksnops in yearbook production. Horton des-
cribed cone such workshop which is held annually at The Ohio
State Unlversity. This workshop 1s attended by over 2,000
partieipants from nearly U400 schools in 14 states. The
students and sponsors attend elassesg prepare and publish
three newspapers and one yearbook, hear lectures delivered
by guests with national reputations, and participate in
on-campus soclal activities. Thils workshop was deslgned
to meet the needs of both students and sponsors of all
school related publicaﬁiqﬁs. The sesslons devoted to year-
book publication deal extensively with deslgn, content, use
of the dummy, copy setting, photography, typ@gféphy and color,

staff selectlon, art, and "appeal factors.," (15:11-13)
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et

The valuz of the high school yearbook workshop i
emphislzed by 3haurhnessy In hls desceripticn of the purpose
of the Detrolt Student Press Assoclation. The Associantion,

-
)

-

comprised of Y9 Michigan, Dhi@,rana Ontario, Canada schoo
offers workshops, courses, and seminars in high school
publication editing. The author stresscs that the rerticipat-
ting high school editors improve their knculedge of technical
aspects éf yEBFbDDKIﬁEVQlépm%ﬂtQ The worlkshop is also
importa:, because it offers the high school student the
opportunity to experience on-campus college living, which
should positively affect the stu§EﬁtS fﬁture thinking on
the importance of a college education. (23:238)

The iitératufé_alsg in:ludes many short articles on

selected aspects of publishing annuals. Each segm

3
I

i

nt of the

yearbook is the subject of several articles. Covers, content,
accounting, budgeting, advertising, and distribution are
sone of the toples covered.

Reporting the results of a survey dealing with the

]

merits of the padded versus hardbound yearbook covers i

the subject of an article in school Actlvities. Yearbooks

wlth padded covers cost more than do’ their hard-bound counter-
parts; they tend to break away from their bindings more
frequently; and they are bulky. Despite these apparent
disadvantages, padded covers are often préférféd by high

school yearbook staffs. However, a:survey:takén in 1959
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and replicated in 1961 indicated that yearbooks with hard-
bcuﬁd covers by far outnumber those with padded covers,
(24:269)

The content of the yearbook should include both the
curricular and the often referred to "extracurricular"
undertakings of the school, The content should reflect
the baslc purposes of the school, as well as the yearbook.
Kingsbury includes in his list of purposes the following:
a student pr@ject;'a record; a student memory book; a
school-year hist@rygrand a public relations instrument..
(17:141-3)

Several general principles concerning planning the
yearbook were discussed by Danlelson. He stressed student
production over professional production wherever possible,
A pre-set theme allows for coordinated planning. Deadlines
must be determined and met. He Sﬁggests that methods and
themes should differ from yeaf to year, reflecting the
changes in each class; (10:173-5)

Budget and finanéeé may be sources of many problems
to both students and ap@ﬁsérg, L. R. Gampbell equates a
high school yearbook with a hbusiness. The yearbook staff
should have a treasurer and a system of bookkeeplng that
can be audited. The exact finaneial status of the yearbook
should be a matter of public record, told monthly in a

published statement. (4:22)
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In another article in which he deals with yearbook
finances, Campbell declared that each high school yearbook
staff must have a workable budget at the beginning of the

school year. The staff must estimate income from all source

[t

~and then 1temize all general expenditures. The budget
commlittee can then devise new ways of ralsing funds if this
becomes necessary. Careful budget planning and systematié
revision can pr%vent the staff from overspending. (6:115-7)
An artlcle by H. B. Campbell 1ncluded advice Tor both
students and sponsors in the areas of advertising éﬂdxdisé
tribution. Since most yearbooks depend upon advertising
revenues for at least half of thelr publishing costs, he
stressed the importance of training students in the art:
of selling advertising.. Included among the several
suggestions offered were those that the student should:
(1) have .advance preparation evident in His sales presentation;
(2) have a business-like appearance; and (3) call on merchants
who have bought advertising in the past. (2:171=3)
Concerning yearbook distribution, L. R. Campbell wrote
that an accurate list of students who ordered é yearbook
must be compiled. This list should be posted well in advance
of delivery in order to allow students tﬁe opportunity to
check for érTGFS? The staff should set up a central pick-

up station or, if the school 1s large, several places for
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vearbook dellvery. Fﬂ]l@ﬁing Lhese hints can save the
uiruul#tiau staflf many hours ol time in dealing with problems
involved 1n distribution. (7:215-6) |

One organization the hlgh school yearbook stafi must
taeke into account is the national rating service. The
authors of sevéral articles described how to effectively
use thils service, whiié at the same time how not to be too
concerned with it and ignore the needs of the individual
school. The value of student produced annuals over pro-
fesslonally produced books is stressed,

The values of the national rating service have been
discussed by Click. The critical services provide the
necessary materlals to high school publication advisors
»fgr evaluating their own annuals. In analyzing a year-
book, the critical service lists, page by page, the tech-
nical weaknesses and strengths of each aspect of publishiﬁg,
and 1includes a score-card for evaluating the yearbook.
Without the valuable opinion of an objective third party,
the advlisor would have to Qély only on his own Judgment.
Conversely bhecause the rating service is an lmpersonal
third party;‘it cammot effectively judge many aspects of
the local yearbook. The service 1s concerned with tech-
nicalities and cannot know the personal history and attitudes

of each high school. Thus the service does not rate the




yearbook in 1ts own scl 0ol and community context, but on
techrnilcal comparlisons with other hilgh schoals. (a:150<1)
National rating scrvices were discussed by the cdltor

¢f School Activities as he supported student-produced year-

books over professionally produced yearbooks. Arguing that
students need some 1nltlative to do more of theif own Worlk,
the author suggests that tie natlonal rating services could
increase their amount of cr. 1it (presently two hundred out
" of seven thousand points) pgivan to student-produced annuals.
Student creativity should not be inhibited in favor of con-
venience and professional appearance,

An alternative to the yearbook, a'magazine—annuaié
was described by Dlesman. The magazine-annual is a com-,
bination memory book and collection of student-produced
writings. This publication usually appears two or three
times a year and all 1ssues are bound into one volume at the
end of the year. The author explailned that the advisor
spends more time with this type of publication, but the
éatiéfagtian gained from having many more Et&déﬂtéhpafticipaté

makes up for time spent on thé project. (11:407-8)

The Advisor
Often the advlisor has not been trained to cope with

the many details involved in the production of a yearbook.
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The advisor may not have had a copurse deagling witn student

activities, or nmore importantly, may not have had = courss

speclfdcally designed [or high szchool publication mdviszsors,

The areas of staflf selectieon, organication op materisl,

planning of objectives, training of starf, and general.
information about planning the yearbook were c¢ited by
Danlelson as basic problems of the advisor. Clu;AfiéS)

A solutlon to the problems listed may be féuﬂﬁ if the advisor

course stressing the varions uspects of

e

has had a collegz
school publications. Campbell recommended that yearbook
supervisors should think of their role as teacher and guide,
not és the boss. fThe advisor must not stifle student
creativity., He concludes that a good university course-
in yéafﬁaaklpfﬁductiéﬁ will benefit all participants.
(B:227-8) |

Kingsbury Pe;ammemdgd that advisors attend yearbook
short courses and partlcipate in appropriate asscciations.

chool principals that the advisor

He also suggested to high =

be selected very carefully. The position should not be
forced upon an inexperienced or unwilling tveacher. 'The
principal should safeguard agalnst a hlgh turnover rate
of advigcrs by allowing some free time and by offering a
upplementary salary for the tea;her willling to assume

sponsibility for the yearbook, (17:141-3)




O

ERIC

Aruitoxt provided by Eic:

i
“._.M
WY
I

Summary

A review of litersture about high school veart roks

shows that much work needs to be done 1in this area. Very

few darticles have been written 1in recent years The Infor-

=
g
=5
liem
i~

It is usually directed to the advisor. The small amount

literature directed toward the high school sfudent staffs

W

is not considered very helpful ['or serious high school

= -

]

editors 1Intent on produclng a quality yearbook, As was
pointed out by several authors, ifew research studies hav
been undertaken in this area, thus leaving much room for

expansion of concrete knowledge.

Lon bhat 1s avallable i1s sketchy and often net comple
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o' the aﬂaLyﬁis ol the data gathered Trom yearbosks relative

to the quantitative page allotments when classiried by selectod
demographic factors. The three major classifications utiliized
in thiaAaﬂalysig were (1) size of the achool disurictg (2)

ocloeconvmic background, arnd (32) the number of zenioers in

[

the graduating class.

Mailing and Receipt of Uuestionnaire and Yearbook

m
\F_u
o

The questionnalre (Appendix A) was sent to yearbook advisor:

s chools. The malling took

4y
b

of each of tne randomiy selected :

1]

place on January 7, 1972, with & follow-up letter being mailcd
to non-respondents approximately one month later.

the €00 randomly s=zlected schools 1t can be assimed

o
(S
L’

that 547 of these received the request for data, that is, Qniy

¢ 547 requests

u‘:v

53 undelivered letters were returned. Of thes
which were delivered 149 yecarbooks were received in response

In addition, 42 schools resnonded that they would have likéﬁ to
participate but Had- ne. extra copies of their yearbook to send.

The results of this Qtudy are therefore based upon a 27 per cent

nle. While this is le

il
i

= n

response of the adiusted ¢

—

]
0
i

believed that 1t is

[

desirable per cent ol response it i:

I
LA

sufficiently larpe to Justifv generalizing to the population

o as a vwhole

ERIC
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it 1g planned to replicatce ©

is study within one vear
with some medilfication of design. Requests for vearbooks will
be made early In the school year. In addition, it funding is
avallable, it 1= béljavaﬂ‘that the schools should at least
expect to recelve the postage for their trouble in packaging
and malling thelr yearbook. It is assumed that these basic
modirlcations in p?azédﬁre will result in a significantly

hlgher per cent of response.

Analysis of the Data
Yearbooks were analyzed utilizing three demographic

classification factors. These factors remained the same

0

throughout the study, and were used as the basis for all
individual analyses (Appendix A).

The first factor was that of the size of the school
dlstriet. VPor the purdoses of this study the following were
utilized: rural, suburban, village (less than 10,000 pop-

ulation), town (between 10,00C and 50,000 population), and

[ ]

clty (in exces @FXEDgaDD population).

factor was that of a self-selected soclo-

WM
il
I
iy
-
jo

The
economic 655é§ =Thé respondent was asked to choose firon
the following: low, farm/ranch, suburban, average, or other.
The third and final factor was that of the size of the

graduating -lass. Here the respondent (usually the yearhook

advisor) was asked to glve the total number of students in the



I

graducsting cluce,.  These werse then classified Ly the pesoapoi-
ers dnto the fTellowing cateépgorics: 1-25, 26-50, 51-100, LOl=tir

201-300, 301-100, K01-500, or 501+,

fearbosic cost. Examination of the data in Table 1 shows

,,,,,,

that a vast majority of schools sell their yearbooks without
any type of subsidy from the school board. Four of gvery 'ive
respondents replied that they did not receive a subsidy.

Further examination of the data reveals that a vast pre-
ponderance of the schools sell their yearbooks from betweern
$3.51 and $6.50. Slightly under 80 per cent of the resporn-
dents fell 1:uto this price range.

OI' particular interest is the fact that more suburban
high schools tend tec charge a higher price for their vearbook
than do the vural or villape schools. Nearly 75 pér cent of
ﬁhé suburban schools charge over five dollars for their books
whlle two-thirds of both the rural and village school districta
price thelr books at five dollars or under. Complete data
are presernted in Table 1.

The cost of the yearbooks was thén analyzed based upon
the self-selector socioeconomic factors. When the data were
examined 1t was found that over 85 per cent of the.suburban

ther "low

|

those hlgh schools which classified themselves as e
socloeconomic" or "farm/ranch" tended to charge less. In the
latter two categories over two-thirds of the schools charged

flve dollars or less for their efforts. These data are

presented in Table 2.
O




TABLLE 1.

FACTOR OF

a;‘_x’ix‘i

SITIED BY

OF DISTY

[Wasi -t
177 n i e
trdALU Al

e
o Al

IS LOCATEL.

SRl
RICT 1%

W LU

Pactors as a Per Cuat o Tttt

Deseriptor M 1 2 3 i i IRRRIE
Rural W 7 0 0 g 7 0 0 16
W/0 37 0 7 52 23 2 0 B

T Ly 0 7 &1 30 2 0 100

Suburban W £ 2 0 10 0 15 0 30
w/o 215 9) 0 11 34 L 0 70

T 21 5 0 21 34 ho 0 100

Village w 3 0 3 3 3 0 0 9
w/o 32 0 0 60 28 3 0 g1

T 35 0 3 63 31 3 0 100

Town w 7 0 0 7 10 7 0 24
w/0 22 0 0 17 45 10 it 76

T 29 0 8] 24 55 17 i 100

Clty W 5 k) 0 5 0 14 0 DU
W/ 0o 15 5 0 14 34 9 14 76

T 20 10 0] 19 34 23 14 100

Total W 28 1 1 7 5 5 0 149
w/0 121 1 2 37 30 8 3 81

T 149 2 3 by 20 13 3 100

Key: W=
w/0 =

T o=

1 =

2 =

4 =

5 =

6 =

#Price charged student is less
student may be required to sell a specified
advertising,

Q the student may have to buy an aat1v1ty card,

R&Caubaldlzatlan may prevail.

E

with subsidy#
wlthout subsidy

Total by demographic factor

No cost to student
$1.00 - $3.50
$3.51 - $5.00
$5.01 - $6.50
$6.51 $10.00
$10. Dl+

than

the Board of Education may

"markeot

value." Individual

(minimum) amount of
underwrite the yearbook,
or other Fforms of



TABLE 7, ThAR T TEL T / el
FACTOR OV
Factors g Pepr Cent or "¢

Deserirtor I 1 2 3 I ¢ & Porn

Low Socio- vl 3 0 0 16 7 n 0 '3

Fcon. w0 9 0 7 49 7 7 7 T
T 12 0 7 65 14 7 7 100

Farm/ W 5 0 3 9 3 0 0 15

Ranch W/ 29 0" 3 59 23 0 0 85

T 3Y 0 6 68 26 0 g fRale

Suburban w 4 0 0 7 0 19 0 26
wW/0 13 0 0 7 2 o5 0 74
T 17 0 0 14 2 W 0 L3O

Average W 13 3 0 1 7 7 0 18
W/ o 58 0 0 31 40 7 4 82
T 71 3 0 32 b7 14 h 100

Other W 3 0 0 20 0 ] 0 20
W/ 0 12 7 7 33 20 13 0 &
T 15 7 7 53 20 13 0 100

Total W 28 1 1 7 5 5 0 19
W/0 i21 1 2 37 30 8 3 81
T 149 2 3 A 35 13 3 100

Key: w = with subsidy#*

without subsidy
Total by demographic fs

z

=3
2
T

1l = No cost to student
2 = $1.00 - ;

3 0= $3.51 -

b= $5.01 -

5 = $6.51 -

& = $10.02+

¥Price

charged student is less than "market

student may be required tc sell a specified
of advertlsing, the Board of Education may underurite the

yearbook,
Q forms of

ERIC

wll Toxt Provided by ERIC

the student may have to buy an activity card,
subsidization may prevail,

value. "

Individual
(minimum) amount

opr other
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Whern the data were AN ivZen by the sloas o0 G criduaii

1858 1ittle in the way of trend- was a0

w

cl
urpeed Lo oxamlne these data, presented in Taclo Gy oatid Jdraw
his own conclusions.

Examinaetion of {he datls Llregssnted 1

Tables 4 and 5 reveals that about one-fifth of the schools sold
no display agvertising and over one-third did not have 5 con-
tributors page. The single most apparent fact concerning the
sale of advertising was that there was a wide yr 1lance in the
cost per page, both for display ads and for inclusion in the

contributors page. About one=third of the schools that sold

display ads charged $50 or less

nearly one-third charged between $50.01 and $100 per ull page

]
et

Number of student pbictures per page. Data concerning the

number of pletures per page, classified by grade level, are

presented in Tables 6, 7, 8, 9, 10, 11, 12, and 13. The data.
tend to group themselvos into natural categories. 'The seniopr
high schools (grades 10, 11, and 12) appear to present similar

patterns (Tables 6, 7, and &) as do the Junior high

N——“
oo

choo

]

(grades 7 and 8, Tables 10 and 11) as well as the upper

I
gl
T3
i
o
Lo

o
—
[
o
[

elementary level (grades ¢ and 13). The ninth
grade (Table 9) presents a plcture that is similar to none of

the chéfg, It 1s believed that this may be due to the
organazational structure of the individual schools. In some
schools this grade may be treated as senior high school (freshmen)

1.

ih

and 1n others as part of the Junior high schoc

ERIC

Aruitoxt provided by Eic:



TABLE 3, YEARLOOK COCT UL
OF SIZE OF GRADUATING CL
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Key: Hee explansdtion of Key on either Table 1 or Table 2.
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TABLE 4. COST PER FULL PAGE ADVERTISEMENT IN YEARBOOK,
CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS.

Factors as a Per Cent of "N

Descriptor N 1 2 3 4 5 6 Total

Q 100
29 100
.C 100
0 100
6 100

Rural 44 59 24
Suburban 21 11l 29
Villagé 35 45 22
T?wn 29 18 49
City - 20 11 31

17
20
19
11
46

iy A m
—
MO O

-
O ~d o O
e
o

0 100
3 100
2 100
5 100
22 100

25
30
24
17

Low Socio-Econ. 12 42 33
Farm/Ranch 34 48 16
Suburban 17 6 24 1
Average /il 33 36
Other 15 35 35

m B m
oAV N oM N o]
[

[sa]

[oR« N Felel

- Grad. Class Size

30 0 2 100

L - 25 17 48 0 2

17 0 0 100
0
8

26 - 50 23 66 17
51 - 100 20 40 30
101 - 200 33 29 37

20 10 100
19 0 100

~Nooco

L1 C L1
L]

201 - 300 12 33 33 25 0 9 100
301 - 400 13 9 47 16 le 0 12 100
401 - 500 11 0 34 18 18 0 30 100

501+ 20 12 50 12 18 0 8 . 100

All Schools 149 35 30 6 21 3 5 100

A

Key:

Less than §50

$50.01 -~ $100

$100.01+

Advertising not sold
Contributors page only
No response

T U1 W b
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TABLE 5. COST FOR MENTION IN CONTRIBUTORS PAGE (ADVERTISEMENT)
IN YEARPOOK, CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS.

Factors as a Per Cent of "N"

Descriptor N 1 2 3. 4 5 6 Total

Rural 44 18 9 30 11 7 25 100
. Suburban 21 29 10 14 5 10 32 100
= Village 35 17 6 23 11 3 40 100
Town . - 29 7 3 21 28 14 27 100
City 20 20 10 10 15 0 45 100
Low Socio-Econ, 12 33 8 8 17 8 26 100
_ Farm/Ranch 34 24 3 26 6 3 38 100
@ Suburban 17 35 12 6 12 6 29 100
* Average 71 11 7 28 17 7 30 100
Other 15 0 13 7 20 13 47 100
Grad. Class Size
1 - 25 17 24 12 12 0 6 46 100
26 - 50 23 17 4 43 4 0 32 100
51 = 100 20 15 5 30 20 10 20 100
_ 101 - 200 33 15 12 15 18 9 31 100
i .
= 201 - 300 12 42 0 8 17 0 33 100
301 -~ 400 13 0 15 23 8 15 39 100
401 - 500 11 0 0 17 33 17 33 100
501+ 20 17 6 17 22 6 32 100
©  All Schools 149 17 7 21 14 6 35 100
Key: No set amount

1.

2. $2.50 and below

3. $2.51 - 85.00

4. §$5.01 - $10.00

5. $10.01+

6. No response or
not sold




TABLE 6. AVERAGE NUMBER OF SENIOR (GRADE 12) PICTURES PER PAGE
IN YEARBOOK, CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS

Factors as a Per Cent of "N,
Descriptor N 1 2 3 4 5 Total
Rural . 44 5 54 30 11 0 100
. Suburban 21 0 19 33 48 0 100
« Village 35 6 45 26 23 0 100
= Town 29 0 3 38 59 0 100
City 20 0 15 30 50 5 100
Low Socio-Econ. 12 9 33 33 25 0 100
Farm/Ranch 34 6 44 26 24 0 100
m Suburban 17 0 24 24 52 0 100
€ Average 71 1 27 35 37 0 100
Other 15 0 40 27 27 6 100
Grad. Class Size
1- 25 17 18 82 0 0 0 100
26 - 50 23 0 65 26 9 0 100
51 - 100 20 0 45 45 10 0 100
N 101 - 200 33 0 18 48 34 0 100
[#]
= 201 - 300 12 0 8 50 42 0 100
301 - 400 13 0 8 38 54 0 100
401 = 500 11 0 0 0 100 .0 100
501+ 20 0 0 17 78 5 100
A All Schools 149 3 32 31 .33 1 100
Key: 1. 1-3
2. 4-¢
3. 7-10
4. 11+

5. Group picture
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TABLE 7. AVERAGE NUMBER OF JUNIOR (GRADE 11) PICTURES PER PAGE
IN YEARBOOK, CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS

Factors as a per Cent of "N"

Descriptor N 1 2 3 4 5 Total

Rural 44 0 27 57 5 11 100°
Suburban 21 0 10 24 52 -14 : 100
Village 35 0 29 49 18 4 100
3
0

1] A n

Town 29 : 0 17 66 14 100
City 20 1 10 25 45 10 100

Low Socio-Econ. 12 0 33 33 25 9 100
Farm/Ranch 34 0 29 47 15 9 100 .
Suburban 17 0 0 31 61 8 100

3 11
6 3

L] E L]

Average 71 11 40 35 1 100
Other 15 27 27 27 13 100

Grad. Class Size

1 - 25 17 0 65 23 0 12 100
26 - 50 23 - 0 22 65 0 13 100
51 - 100 20 6 21 56 11 6 100

101 - 200 33 3 15 49 18 15 100

e ‘C‘ o

201 - 300 12 0 0 25 67 8 100
301 - 400 13 0 0 23 62 15 - 100
401 - 500 11 0 0 33 67 0 100

501+ 20 6 0 6 83 5 100

All Schools 149 2 18 38 32 10 100

Ll D []]

Key: l. Not included
2. 1-15
3. 16=30
4. 31+

5. Group picture
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TABLE 8. AVERAGE NUMBER OF ‘SOPHOMORE (GRADE 10) PICTURES PER PAGE
IN YEARBOOK, CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS

Factors as a Per Cent of "nN"

Descriptor N 1 2 3 4 5 Total

28 ‘51 10 8 100
5 33 48 14 100
26 51 20 3 100
0 14 73 10 100
10 25 45. 10 100

Rural 44
Suburban 21
Village 35
Town 29
City 20 1

25 42 25 100
29 50 12 100

Low Socio-Econ. 12 0

: 9

6 29 59 6 100
9 2
5

Farm/Ranch 34
Suburban 17
Average 71
Other 15

10 40 38 100
21 8 48 1t 100

o0 O O oo

Grad. Class Size

1 - 25 17 7 55 31 0 7 100
26 = 50 23 0 27 58 5 10 ; 100
51 - 100 20 0 25 55 - 15 5 100

101 - 200 33 3 9 49 24 15 100

25 75 0 100
23 62 15 100
33 67 0 100
6 77 6 100

201 - 300 12 0
301 - 400 13 0
401 - 500 11 0

501+ 20 11

joNeNoNe)

All Schg@ls_ 149 3 16 38 35 g - 100

- Not included
1-15

16-30

31+

Group picture

Key:

sk L 3 et
)



TABLE 9. AVERAGE NUMBER OF FRESHMAN (GRADE 9) PICTURES PER PAGE
IN YEARBOOK, CLASSIFIED BRY SELECTED DEMOGRAPHIC FACTORS

Factors as a Per Cent of "N"
Descriptor N 1 2 3 4 5 Total
Rural 44 9 20. 50 12 9 100
. Suburban 21 33 5 19 _ 29 14 100
< Village 35 6 26 45 20 3 100
= Town 29 60 0 11 25 4 100
City 20 45 15 5 25 10 100
Low Socio=-Econ. 12 25 17 33 25 0 100
Farm/Ranch 34 12 23 47 9 9 100
E Suburban 17 36 7 19 31 7 100
= Average 71 31 10 31 21 7 100
Other 15 27 27 6 27 13 100
Grad. Class Size
1 - 25 17 6 53 35 n 6 100
26 - 50 23 4 22 57 4 13 100
51 - 100 20 0 20 55 20 5 100
) 101 - 200 33 18 9 31 27 15 100
[$]
= . 201 - 300 12 33 0 17 50 0 100
301 - 400 13 - 48 0 10 32 10 100
401 - 500 11 66 0 17 17 0 100
501+ 20 83 0 0 17 0 100
_E All Schools 149 26 15 31 20 3 100
=
Key: l. Not included
2. 1-15
3. 16-30
4, 31+
5. Group picture
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One trend revealed by the data was that, a=z the zize of the
graduating class became larger, féwef plctures o underclassmen
were included in the yearbooks. 1In all cases senior pletures
were tncluded,

In almost all cases student pictures of grades 10, L1, and

=

12 were included and very seldom was a group plcture used. n
the case of ninth grade classes, nearly one-fourth of the vear-
books omitted pictures of this grade level. Group pilctures
were seldom used.

'Overall, when the junior hilgh schools were considered
of the schools sampled did not include pictures of these
students. Again, group plctures were not extensively used.

In the elementary grades considered (grades 5 and 6, Tables
12 and 13) nearly four fifths of the yearbocks analyzed did
not ineluﬁe these grades. When these grades were included they

generally were from those schools with a smaller student body

]

(as Aetermined by the size of the graduating class). Tt was

2

the impression of the researchers, gained while analy ing the
yearbooks, yet without the benefit of an actial count, that
most of the yearbooks which contained these grade levels tended
to come from schools where all of the students were housed under
one roof or in the buildings located at one central site.

Data concerning the lower grades (grades 1 through 4) were

similar to those for grades five and six, and were not included

in the study for this reason.



TABLE 10. AVERAGE NUMBER OF GRADE 8 STUDENT PICTURES PER PAGE
IN YEARBOOK, CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS

Factors as a Per Cent of "nN"
Descriptor N 1 2 3 4 5 | Total
Rural 44 36 14 20 14 16 100
. Suburban 21 76 0 5 14 5 100
« Village 35 54 6 23 14 3 100
*  Town 29 90 0 0 7 3 100
City 20 95 0 5 0 0 100
Low Socio-Econ., 12 33 8 33 18 8 100
Farm/Ranch 34 47 9 17 12 15 100
E Suburban 17 94 0 6 0 0 100
¢ Average 71 70 0 13 14 3 100
Other 15 67 . 7 13 0 13 100
Grad. Class Size
l1.- 25 17 29 18 35 0 18 100
26 = §Q 23 35 4 35 13 13 100
51 = 100 20 50 5 20 25 0 100
. 101 - 200 33 73 0 9 12 6 100
0
E 201 = 300 12 75 0 0 25 0 100
301 - 400 13 92 0 0 0 8 100
401 - 500 11 100 0 0 0 0 100
501+ 20 100 0 0 0 0 100
A All Sschools 149 64 3 15 11 7 100
Key: 1. Not included
2. 1-15
3. 16-30
4. 31+
5. Group picture




TABLE 11. AVERAGE NUMBER OF GRADE 7 STUDENT PICTURES PER PAGE
IN YEARBOOK, CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS

Factors as a Per Cent of "N"

Descriptor N 1 2 3 4 5 Total

100
100
106
100
100

Rural 44 36 14 20 1
Suburban 21 86
Village 35 57
Town 29 94
City 20 95

I’lAI‘l
LS W e e Y
[ ] )
O O
O L LT N

Low Socio=Econ. 12 33 17 25 17 8 100
Farm/Ranch 34 47 15 15 8 15 100
Suburban 17 94 0 6 0 0 100
Average 71 76 0 11 10 . 3 100
Other : .15 67 13 7 0 13 100

L1 B (L]

Grad. Class Size

l1- 25 17 29 29 24 0 18 100
26 50 23 35 13 30 9 13 100
51 - 100 20 55 5 20 20 0 100

101 200 33 82 0 6 6 6 .

£ ‘C‘ [}

201 - 300 To12 75
301 - 400 13 92
401 - 500 11 100

501+ 20 100

e RoNeNe
[eoNeNe el

All Schools 149 67 6 12 8 7 100

e D‘ "

Not included
1-15

16-30

31+

Group picture

Key:

Ll L B
- e N
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TABLE 12, AVERAGE NUMBER OF GRADE 6 STUDENT PICTURES PER PAGE,
CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS.

Factors as a Per Cent of "N"
Descriptor N 1 2 3 4 5 Total
Rural 44 53 12 9 7 19 100
. Suburban 21 100 0 0 0 0 100
« Village 35 71 6 11 9 3 100
* Town 29 97 0 0 0 3 100
City 20 95 5 0 0 0 100
Low Socio-Econ., 12 58 17 17 0 8 100
_ Farm/Ranch 34 53 12 10 10 15 100
m Suburban 17 94 0 6 0 0 100
F  Average 71 89 1 3 4 3 100
Other 15 80 7 0 0 13 100
Grad. Class Size
1l - 25 17 35 35 12 0 18 100
26 = 50 23 40 9 14 14 23 100
51 - 100 20 85 0 10 5 0 100
. 101 - 200 33 94 0 0 3 3 100
L _ ,
F 201 - 300 12 100 0 0 0 0 100
301 - 400 13 92 0 0 0 8 100
401 - 500 11 100 0 0 0 0 100
501+ 20 100 0 0 0 0 100
5 All Schools 149 78 5 5 5 7 100
£ )

Key: 1. Not included
2. 1=15
3. 16=30
4. 31+
5,

Group picture



TABLE 13. AVERAGE NUMBER OF GRADE 5 STUDENT PICTURES PER PAGE
IN YEARBOOK, CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS

Factors as a ?ar Cent of "N"

Descriptor N 1 2 3 4 5 Total

Rural 44 53 12 9 7 19 100

. Suburban 21 100 0 0 0 0 100

« Village 35 74 6 11 6 3 100

* Town 29 97 0’ 0 0 3 100

City 20 95 5 0 0 0 100

Low Socio-Econ. 12 59 8 25 0 8 100

Farm/Ranch 34 53 12 12 6 17 100

W Suburban 17 94 0 6 0 0 100

= Average 71 90 1 3 3 3 100

Other 15 80 7 0 0 13 . 100
Grad. Classg Size

1 - 25 17 35 29 18 0 18 100

26 = 50 23 39 9 17 9 26 ° 100

51 = 100 20 85 0 10 5 0 100

. 101 - 200 33 97 0 0 0 3 100

5 ;

201 - 300 12 100 0 0 0 0 100

301 - 400 13 92 0 0 0 8 100

401 - 500 11 100 0 0 0 0 100

501+ 20 100 0 0 0 0 100

h  All schools 149 78 5 7 3 7 100

Key: 1. Not included
2. 1-15
3. 16-30
4, 31+
5

. Group picture
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Activities. Tables 14, 15, 16, 17, 18, and 19 present

]

data dealiﬁg with various types of activities. These classi-
flecations were of necessity quite broad and page number allotments
were made by the researchers in an arbltrary manner, yet In all
cases thls was done with the best interests of the project upper-
most in m;nd. Each table will be discussed individually. For
a more complete iistiﬂgncf the criterlia used for page allotments
assignment to a particular category the reader is referred to the
analysis sheet in Appendix B.
Table 14, which deals with the number of pages devoted
to faculty, administration and staff shows that this group 1is
usually included (98 per cent of the yearbooks analyzed). As
would be expected the larger schools tended to devote more pages
to this group than did the_smaller schools. This is undoubtedly
related to the size of the school and its staff.
Yearbook pages deyatéd to academic activities were analyzed
and presented in Table 15. One salient fact which emerged from
- these data was that nearly Dnesfaurth of the schools did not
iﬁcludé any pages dealing with activities of this nature, and
nearly three fourths of the schools devoted only one to six
pages to the coverage of academic pursuits.
General activities were analyzed in Table 16. There was
a wide distribution in the per cent of number of pages, with
little indication Df.anlidentifiable trend. Activities of a

general nature were included in practlcally all yearbooks analyzed.
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TABLE 14. NUMBER OF YEARBOOK PAGES DEVOTED TOQ FACULTY, ADMINISTRA-
TION AND STAFF, CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS*

Factors as a Per Cent of "N"

Descriptor N 1 2 3 4 5 6 Total

36 49 11 4
0 33 24 43

Rural 44 0
0

46 17 0 0 100
0
0

Suburban 21
Village _ 35
Town 29
City 20

" A (1]

9 46 26 16
20 25 30 10 1

W Lad D i
L
i

33 33 18 8
38 47 15 0
12 42 23 23
15 42 24 15
33 40 7 13

Low Socio-Econ. 12
Farm/Ranch 34
Suburban 17
Average 71
Other 15

" B L]
NSO |

=

(o]

=]

Sy O D a0
=
b3

Grad. Class Size

100
100

1 - 25 17 71 29 0 0
0
0 100 -
0

1 0
26 - 50 23 0 41 55 4
51 - 100 20 5 30 50 15

101 - 200 33 3 12 43 27

100

" ‘C‘ L1
H\
o oo

56 22 22 0 100
29 44 21 0 100

0 33 33 0 100
45 22 22 11 100

201 - 300 12 0
301 - 400 13 0
401 - 500 11 17 1
501+ 20 0

O ~J S

All Schools 149 -2 23 42 20 .12 1 100

Key: 1 None
2. 1-6
3. 7=15
4. 16-25
5. - 26-40
6. 41+

*includes teachers, principal(s), superintendent(s), board of
education members, teacher aids, cooks, custodian(s),
[]{U: secretaries, bus drivers, etc.
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TABLE 15. NUMBER OF YEARBOOK PAGES DEVOTED TO ACADEMIC ACTIVITIES,
CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS*

Factors as a Per Cent of "N" -

-
B
o

Descriptor N 4 5 6 Total

Rural 44 34 66
Suburban 21 14 81
Village 35 26 - 71
Town 29 14 86
City : 20 25 65

0 100
0 100
0 100
0
0

L h i ]

100
100

O WO
moooo |
coocoo

Low Socio-Econ. 12 33 67 0 0 0 0 100
Farm/Ranch 34 22 78 0 0 0 0 100
m Suburban 17 18 76 0 6 0 0 100
= Average 71 24 71 5 0 0 0 100
Other 15 27 73 0 0 0 0 100"

Grad. Class Size

1= 25 17 50 ~ 50
26 - 50 23 23 77
51 - 100 20 30 70

101 200 - 33 24 70

100
100
100
100

2 1 O
Do oo
Lo el o o}
o oo oD

Lt C [7]

100
100
100
100

201 - 300 12 17 83
301 - 400 ‘13 23 77
401 - 500 11 0 83

501+ 20 17 78

oo o
E_.u

(RN N o N

Lov N o 2 e

All schools 149 24 73 2 1 0 0 100

" D‘ aw

Nene
1-6
7=15
16-25
26-40
41+

Key:

» L] - w » L]

*includes awards and honors in subject areas, National Honor
Society, class and graduation honors and standings, etc.
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TABLE 16. NUMBER OF YEARBOOK PAGES DEVOTED TO GENERAL ACTIVITIES,
CLASSIFIED 'BY SELECTED DEMOGRAPHIC FACTORS*

Factors as a Per Cent of "N"

Desgriptgr N. 1 2 3 4 - 5 6 Total

32 27 27 7 100
5 48 38 100
37 17 3 100
17 49 28 100
40 15 45 100

Rural 44
Suburban 21
Village 35
Town 29
City 20

‘IIIA‘M
QL OO
Lo I oo S w0 RNV

W
b O WD

33 25 17 8 - 100~
44 32 15 6 100
11 0 43 46 100
10 31 37 20 lo0
20 20 33 27 100

Low Socio=Econ. 12
Farm/Ranch 34
Suburban 17

Average 71
Other 15

n B [1]
oOHOO O
o oW

Grad. Class Size

47 29 0 6 100
30 48 18 4 100
35 40 15 5 100
15 27 46 12 100

1l - 25 17
26 - 50 23
51 - 100 20

101 - 200 33

coco
O N O oo
K
L%

K C Ll

7 17 58 8 100
0 8 38 46 100
0 0 50 50 100
0 17 28 55 100

201 - 300 12 0
301 - 400 ° 13 8
401 - 500 11 0

501+ ©20 0

oooo

All Schools 149 - 1 -3 21 26 30 19 100

a

None
1l-6
.7=-15
16-25
26=40
41+

Key:

Lo I IS PR T )
L

*includes general school pictures, students in classes and around
school, proms, cheerleaders, homecoming, royalty (favorites),
Who's Who, plays and speech (if not a part of clubs) and
excluding musical activities.
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Musieal agtivitﬂcsi_inciuding band, orchestra, and voeanl
“roups were included ln.QD per cent of the books analyzod,
Hearly 85 per cent of the books devoted 1 tu 15 pages to Lhils
type of activityir Complete data are presented in Table 17.

The classification of "Clubs and Organizations" was an
extf&mely broad category and thus these activities were in
evidence in a prepeﬁdérahcelcf the yearbooks analyzed. 1t
might be assumed that brganizatiané thus classified in this
category exist in high schools throughout the country, there-
fore their appearaﬁcévin this study was to be expected. These
data are presented in Table 18.

The number of pages devoted to athletics, which included
intramural sports (but not physical education) appcared similar
to the pattern of papges devoted to both ¢lubs and general
activities. Data are presented in Table 19.

Miscellaneous data. These data, which fit no particular

classification schema, are presented for their gencral interest.
It is evident from the data presented -in Table 20 that one
fourth of the schools had no pages devoted to advertising.
:There was no apparent pattern of the ﬁumbé? of pages devoted
to advertising.
The “number of pages which were printed in color was low.
Two-thirds of the sample analyzed had no pages in color, Data
are presented in Table 21,
FFinally, when the yé;rbaaks were analyzed by the total number

ol pages the only pattern which emerged was that the smaller




TABLE 17. NUMBER OF YEARBOOK PAGES DEVOTED TO MUSICAL ACTIVITIES,
CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS*

Factors as a Per Cent of "Nt

) (1] A LI

" B n

L1} ‘n: L1

[ D‘ L1}

Déscript@r

Total

Rural
Suburban
Village
Town
City

44
21
35
29
20

55
59
37
45

S OO

O Ll e 1

100
100 -
100
100
100

Low Socio-Econ.
Farm/Ranch
Suburban
Average

Other

12
34
17
71
15

59
66
53
51
51

e P L S

Loyl o P

o NeNol ol

100
100
100
100
100

Grad. Ciass Size

1
26
51

101

- 201
301
- 401

501+

25
50
100
200
300

400
500

29
16

irNeRolal

65
81

69

49

14
36

58
46
66
43

Do o

o oo

=Nl

coooo

100
100
100
100

100
100
100
100

All Schools

10

29

100

Key:

. 1-6

None

7-15
16-25
26-40

[S0 Igy T
. o oW ]

*includes band, chorus, glee club, majorettes, musicals, and
related activities




TABLE 18. NUMBER OF YEARBOOK PAGES DEVOTED TO CLUBS AND
ORGANIZATIONS, CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS*

Factors as a Per Cent of "N"

Deacriptor N 1 2 3 4 5 6 Total

100
100

Rural 44 0
] 0
30 32 32 3 0 100
' : 2 0
0

Suburban 21
Village 35
Town 29
City 20

e A L1

100
100

Low Socio=Econ. 12 0 8 100
Farm/Ranch 34 11 , 0 100
Suburban 17 6 18 1z 46 18 0 100
1 14 1
5 0

L] B 11

Average 71 100
Other - 15 1: 100

Grad. Class Size

1 - 25 17 0 82 18 0 0 0 100
26 - 50 23 10 18 54 18 0 0 100
51 - 100 20 11 l6 52 21 0 0 100
101 - 200 33 0 6 39 49 6 0 100

L] [: 1]

0 8 50 42 0 100
8 23 38 23 8 100
0 0 67 33 0 100
6 6 6 100

201 - 300 12
301 - 400 13
401 - 500 11

501+ 20

cooo

60 22

All Schools 149 3 19 30 35 12 1 100

[} D‘ (1]

« None
1-6
7~15
16-25
26-40
41+

Key:

O LN s L b

*includes such clubs and organizations as Student Council,
Language Clubs, Drama, F.F.A., G.A.A., Pep Club, Speech Club,
. Thespian Society, Chess, Audio Visual Club, Bridge, Y-Teens,
ER&(? Library Aids, Newspaper Staff, Yearbook (Annual), F.H.A.,
e 4~H, Photography, Math Club, etc.




TABLE 19.

NUMBER OF YEARBOOK PAGES DEVOTED TO ATHLETICS
CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS*

-5

Factors as a Per Cent of "N"
Degcripﬁgr » . N 1 2 3 4 5 6 Total
Rural 44 0 7 43 34 16 0 100
. Suburban 31 0 0 0 33 43 24 100
« Village 35 0 6 37 48 6 3 100
© Town 29 0 3 7 35 38 17 100
City 20 15 . 5 10 10 35 25 100
Low Socio=Econ. 12 0 25 42 8 25 0 100
N Farm/Ranch 34 0 6 47 35 12 0 100
m Suburban 17 0 0 12 18 41 29 100
¢ Average 71 3 1 15 41 27 13 100
Other 15 7 7 13 40 20 13 100
Grad. Class Size
1- 25 17 0 23 65 12 0 0 100
26 - 50 23 4 9 43 35 9 0 100
51 - 100 20 5 0. 40 50 5 0 100
= 101 - 200 33 3 3 12 49 30 3 100
) _
' 201 - 300 12 0 0 0 42 . 33 25 100
301 - 400 13 0 0 8 23 38 31 100
401 - 500 11 0 0 0 17 66 17 100
501+ 20 0 0 0 22 50 28 100
‘5 All schools 149 2 4 24 35 24 11 100
g
Key: 1. None
2. 1-6
3. 7-15
5. 26-40

*includes all sports including intra-murals, but does not
include physical education classes
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TABLE 20. NUMBER OF YEARBOOK PAGES DEVOQTED TO ADVERTISING,
CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS*

Factors as a Per Cent of "N"
Descriptor N 1 2 3 -4 5 6 Total
Rural 44 18 18 22 24 18 0 100
. Suburban 21 24 15 30 11 20 0 100
« Village 35 31 14 20 20 9 6 100
- Town 29 14" 14 17 41 14 0 100
City 20 50 5 10 15 20 0 100
Low Secio-Econ. 12 33 0 25 . 17 25 0 . 100
. Farm/Ranch 34 32 25 9 25 6 3 100
tn Suburban 17 24 19 31 13 13 0 100
= Average 71 21 11 21 25 20 2 100
Other 15 27 6 27 27 13 0 100
Grad. Class Size
1 - 25 17 . 41 29 6 18 6 0 100
26 - 50 23 13 21 21 29 16 0 100
51 - 100 20 30 10 30 30 0 0 100
_ 101 - 200 33 25 3 30 9 30 3 100
o
£ 201 - 300 12 33 8 17 25 17 0 100
301 - 400 13 23 15 31 23 8 0 100
401 - 500 11 17. 17 17 49 0 0 100
56;+ 20 28 6 0 38 . 28 0 100
7 All Schools 149 26 14 20 24 15 1 100
2. 1-6
3. 7-15
4. 16-25
5. 26-40

*Pages were summed by fractional parts and rounded to nearest
whole page
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TABLE 21. NUMBER OF COLOR PAGES IN YEARBOOK, CLASSIFIED BY
SELECTED DEMOGRAPHIC FACTORS :

Factors as a Per Cent of "N"
Descriptor N 1 2 3 4 5 Total
Rural 44 80 20 0 0. 0 100
Suburban 21 57 43 0 0 0 100
Village 35 72 28 0 0 0 100
Town 29 48 48 4 0 0 100
City 20 67 - 11 22 0 0 100
Low Socio-Econ. 12 75 25 0 0 0 100
Farm/Ranch 34 78 22 0 0 0 100
Suburban . 17 59 35 6 0 0 100
Average 71 59 35 6 0 0 100
Other 15 80 20 0 0 0 ioo
Grad. Class Size:
1l - 25 17 91 - 9 0 0 0 100
26 = 50 23 92 8 0 0 0 100
51 - 100 20 80 20 0 0 0 100
101 - 200 33 61 39 0 0 0 100
201 - 300 12 46 54 0 0 0 100
301 - 400 13 6l 31 8 0 0 100
401 - 500 11 17 66 17 0 0 100
501+ 20 35 46 19 0 0 100
All Schools 149 66 29 5 0 0 100

Key:

1. None
2.. 1-10
3. 11=20
4. 21-~30
5, 31+
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had more pages. 'This was a l'unction of school size, and most -
certualnly was to be expected. ''hese data are prescnted in

Table 22.




~l4g-

TABLE 22, TOTAL NUMBER DF PAGES IN YEARBOOK, CLASSIFIED BY
EELECTED DEMOGRAPHIC FACTORS

Factors as a Per Cent of "N"
Descriptor N 1 2 3 4 5 6 Total
Rural 44 14 41 32 10 3 0 100
. Suburban 21 0 5 24 42 24 5 100
« Village 35 3 55 30 12 0 0 100
*  Town ! 29 3 3 25 49 17 3 100
City 20 6 16 26 36 6 10 100
Low Socio-Econ. 12 19 43 19 19 0 0 100
Farm/Ranch 34 9 54 - 25 9 3 0 100
E Suburban 17 0 6 29 35 24 6 100
& Average 71 3 18 35 32 9 3 100
Other 15 13 33 13 27 7 7 . 100
Grad. Clasg size

1 - 25 17 31 61 8 0 0 0 100
26 - 50 23 10 59 31 0 0 0 100
51 - 100 20 5 55 35 5 0 0 100
N 101 - 200 33 = 18 52 27 3 0 100

) - _ 7 .
= 201 - 300 12 0 8 33 42 17 0 100
301 - 400 13 0 0 15 69 16 0 100
401 - 500 11 0 0 17 33 33 17 100
501+ 20 0 0 6 58 18 18 ; 100
A All Schools 149 6 29 28 26 8 3 100

Key: l. 1-60
2. 61-120
3. 121-180
4. 181-240
5. 241-300
6., 301+
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“UMMARY , CONCLUSTIONS, AND RLECOMMENDATIONS

“iils Dinal ehapter d4s presented 1n four cections. ‘The

4

ot

Plrst section restates the problem of the study, summarizes
the sallent rositions ot the literature and related researeh,
and outlines the procedures which were followed. The second
section recapitulates the findings of the investigation. "he

final two sectlions state certain conclusions which were drawn

from the findings and offer recommendations for future study.

+

Summary
The problem. The purpose of this study was to analyze

yearbooks relative to the quantitative page allotments, when

classified by the following factors: (1) size of community

(rural, suburban, village, town, or city); (2) self-selected
socloeconomic delineator (low, farm-ranch, suburban, average,

other): and (3) size of graduating class (1-25, 26-50, 51-100,

o
Py
pu

101~200, 201-300, 301-400, 401-4%00, or 501+).

Helated llterature. Literature of recent origin dealing

- I

with high school yearbook production and analysis was not

literature tended to be directed toward the

m
e

extensive. Th
advisor rather than toward the student staff., Few research
studies have been undertaken in this area, thus leaving much
rooin f'or concrete data callectlan and analysis.

There seemed to be 'little question concerning the value

of the yearbook, that is, that they are préduced by a vast

O

RIC | |

Aruitoxt provided by Eic
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majlority ¢ the high schools throughout the country. There
resned to be a general consensus that this activity should

be continued. The position indicated by the literature was

that 1t 1s not only of educational benefit to the student,

The yearbook has generally been described as a record

hool history and has often been referred to as a "memory

W

of s

]

book." The yearbook staff is usually made up of a faculty
advisor and a number of students, most of whom are often
untrained. Numerous workshops have been offered in an attempt
to ameliorate this situation. L. R. Campbell has written |
extensively in this area, much of his work being directed toward
the advisor. Other writing in the area also seemed to follow
this pattern. The opinions expressed in the literature urged
the advlisor to be a teacher and guide in this activity and to
avoid the role of "boss.!

Methodology. A normative survey was conducted, utilizing

a gquestlonnalre specifically designed for this purpose. This
questlonnalre included a request that the respondent furnish
onc (free) copy of the 1971 Yearbook. This instrument was |
mailed to randomly selected schools throughout the United States.
A follow-up inquiry was utilized in order to increase the per
cent of responses.

Replies were analyzed and a per cent of responses was

EV]

1T

e of the nature of the

[

reported where appropriate. Becau




don of this

r‘Vr

instrument and the responses received the major por
stuldy consisted of sublective Judgments and interpretative
nalyses, Data were summarized, tabulated, and classifled
where appropriate.
Findings
The following findzngsg indicated by the results of the

arialysls of the data, were reported:

]

1. The analysis of the yearbook costs revealed little
in the way of a trend except that 80 per cent of the partici-
pating schools scld their books in the range of $3.51 to $6.50
The vast majority of the yearbooks were produced without subsidy
from the school board, leading to the implication that most
yearbooks must be self-supporting.

2. The majéritj of the yearbooks analyzed contained paid
aﬁvertising. It consisted of either display ads or contributors
ares., M@af!display advertising tended to be sold at $100 or
less per full page ad.

3. All yearbooks were found to contain pictures of szeniors.
A vast majority contained pic@ures of all upperclassmen through
Grade 10. Larger schools tended to include pictures of fewer

classes than did the smaller schools. Group pictures were seldom -

4. Based upon the classification schema adopted for the
study, athletics, general, musical, and club activities received

approximately the same per cent of page allotments. Academic
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dcetivities were elther completely omitted or

o

amount of coverage when compared to the
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1. Yearbook

and dncome from the sale of books to memvers of the student

body are the two primary sou

contain o' pagez (exclusive

]

2. Yearbook

sidual pictures) devoted to the various extra- and co-

currlcular actlvities than to academic pursuits.

Recommendations for Further Study
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'or a yearbook at the beginning of the school vear.,

Lie reguest

thus obtaining an early commitment to the stuuy of the vearbook
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CIVINION GF LDVCATION

E

danuery T, 142

vesr Yesrbook Advisor:

1 rAndonly gal
2 in a atudy of high school
snnﬁ u% 4 copy ﬁf ;,;r

W y this study to be cowpls
vear. IT you wisgh we will be heppy o
results of this study. You may obisin
form,

afore lig start of bthe next school
r wide you with a summary of the
by ccapleting the enclosed

'[_}.‘

r%r‘

you in nailing

HWe have &ﬂﬁl@%'! B gel fenddraan
your yesrbogk Lo us.

gtudents of this sres for uga
We hope tha swamsry of owr vork vwill

tion of youxr owm yaarbo

We regre  hat we
however : hopsz i
you will be able 5o donabe oas
endeavor. We do know thab
Your work.

Aruitoxt provided by Eic:
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we will plaee them
Lhe Faculty and
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dz2ar Yegrbook Adviaor:

When was ths
Your yearbook stal
rontribute between 31.00
to a worthy cause?

It could have basn yusuer ny
out we know definitely that it was

zarly last monthi{ Yes ~ last month
you received the 1%tt§f raproiused

on the reveras 3lds = saking you to
3and ua a copy of your yszarbook,

We do conaider this a worthy
canss and hops that the results of
the study will aid you in your work
and make a coatribution to the Tield,
Wa would like to bhe abls to includs your - yzarveck in our study,

We do realize that we are asking 2 great deal {indeed . we
can't even offer you postage - just a se lras: mailing

‘§
labsal)) but we can offer you a basis of vour year-

ilong efforts in producing your book with the
country, We plan tc analyze the yearbooka basis

af the following factors:

1. Size of graduating class

2. Number of pages devcted to clubs, scbivities, academics,
athletics, =atc, '

3. Price of book

b, Cost of advertising

5; Other galected factors

We will analyz=a the booke recelved heforo the end of this
hool yéaﬁ and you will recsive a summary ot the results of

g i
h! = - AF A1 = o 4 2o =5 = [
tnls study before fﬂg gtart the next echool year in Saptember,
o o3

ac

!
Our data will be pl in & computer and comparisons made on
tha basis of schonl » and other factors, We will return to
our original dabta sheet together with & sunmary of the study
you will be ablé tD compare your bock with others throughout
aountry, ' W

In order to be abls deed only ona

fhing from you - A COPY 16 ¥, Yon't you plasase
zond ugs a copy of your ( Be with the snclosead
fora comolated oc well ua you can't ¢ in th gtudy?

Thonk you for your kind consldsratlon of thils raguest,




DO

LOSE 'THLY vOMM WEITHL YOUR 1971 YEARL

ERI

your s

a public schoul

£ 1 =1 by -
& parachial (churche
g private non-sectax
_ 8 V@cqﬂamil}; '
_Othe kaiea;-a spec

nported) scehnanl

hool:

Which of the following nest describels) your schovl?

mha\_xl
backgr

_____ 8 szchool with st
g school with 't s rlram‘l ,rf‘u,,.

Lfg oul didé a2 .cit not baing of
an average" achool wher
class, predominates

r

Other (please comment

ype of background,

‘& suburban backgrguzri (1 e.
an agricultural background).
except possibly middle

T HOGL HILIK WHOL SIHL dS0TONT

6

fh 1L

r,
v

HOOEMY

number of in grac ) ) .
B i eem £ sarbhoal o studant: IR =
Price of yvearbosk to studants ey copy .
If you sold advertising whet wizs your rate schedule :
Full page § - “E' L
Halfl paxe % ) o .
If you would like a summary of the results of this study complete the following: .
Nazme o ) Schoal ) o
Address 3 L ) o ) - Zip .
Aenurn 1o: Late Irofessor, i
M Dend, 1H. he515
Use other side additional comments
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School i ~ Number

City ' _ State 4IF

LS R I T e

1. Type of scheol district (size)
2., Dessriptov (frem form submitted by school)
35 Dégﬂriptgf)

4, Number of seniors in gradualing class (choosel/5)
- 25
- 50
- 100
- 200
- 300

Mmoo
L L3 - ] L3
i Y

W, N

L]
B

5, Number of senicrs in graduating ciass (choosed/5)

A, 301 -~ 400
E. 401 .. 500
C, 501 . 750
D, 751+

E. HNo snswer

Price . With Conditions (i,e. must sell adv./
have activity card/ board subsidizes, etc.)
Choose cne 6/7/8/9

o
"0

A, DNo Cost to student
B, & 1.00 or less

C. ¥ 1.01 - & 2.00

Do & 2,00 - § 3.50

E. ¥ 3.51 - % 5.00

7. Price . W:ith Genditions {(gee # 6 above)
Choose ans 6/7/8/0

i 6,00
S,0L - 10.00
10,00 - & 12.00

12,0 +

A,
B,
Ce
D,
E.

o,

§ ek

O

- -

G T AT R 2
]
€4
iy e

8, Price - No Conditions (mentioned on form)
Choose one - 6/7/8/9

. HNo Cost to Student
$ 1.00 or less

$ 1,01 - % 2,00

B 2.00 - § 3.50

$ 3.51 - ¥ 5.00

&

-]

Page 1 of 7 pages




= LI g e

Page 2 of 7 pagss wogiber
— 9., Price . No Conditions (wenticned on form)
Choose one . 6/7/8/9
B, 9 5,01 ~ & 6,50
B, # 6.5 . % 8,00
C, ¥ 8,01 - § 10,00
D. % 10.01 - & 12,00
E, % 12,01 =
———. 10, Advertising . Cost for FULL Page Ad iNo. 10 or 11)
A, % 15.00 and below
B. $ 15.01 -  70.00
G. % 30.01 - 5 50.00
E. $75.01 - § 100,00
e 11, Advertising - Gost for FULL Page Ad (No, 10 or 11)
A, §100,01 . & 125,00
B. $125,01 +
C. Advertising Not Sold (Check book + form/see "E")
D, Contributors page only,
E. No Response (Check book + form/see "D" & "Em")
e 120 Contributors Page (may or may not sell page ads)
A, Ko 8s% weounc
B. % 2,50 and below
C. % 2,51 . ® 5.00
D. & 5.0) « % 10,00
E. % 10,01 +
e L3¢ Nugibgr of HENIGR pilctures to page (Grade 12/equivalent)
femtimzte wid.point Lf varied;
A, 1
B, &4 . 4
C,ﬂ 7 = 1@
D! 11 +
E. Group Picturs
e 4. Number of JUNIOR pictures to page (Grade ll/equivalent)

A, Not 1n¢l¢dea
Ba 1 ~ 15

¢, 16 - 30

D, 31+

E. Group FPicture
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15, Numbar of SCPHOMOHE pictures vo page (Grade 10/equiv.)

A, Not ineluded
E, 1 ~ 15
Gi.» ]~é e BD
L, 31+
. Croup kleture
. 16, Number of FRESHMAN pictures to page (Grade 9/equiv.,)

A. Not included
B. 1 -15
C. 16 - 30
D, 31 +
E. Group Pioturs

e 17, Number ol GRADE B pilctures to page,
A. Not included
B. 1 .15
E. Group Picture

o 18. Number of GBADE ? pictures %o page
A, Kot included
B. L= 15
C. 16 - 30
D, 31 =
E. Group Picture

e 19, Number of GRADE 6 plctures to page

A. Net included
B.. 1~ 15

C. 16 - 30

D, 31+

E. Group Picture

20, Number of GRADE 5 pictures to page

&, Not included
B, 1«15

C. 16 « 130

D, 31 +

E, Group Plcture
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21, Number of GBADE 4 plctures to page

A. Not included
B. 1 - 15

C. 16 - 30

D, 31 «+

L. Group Piecture

22, Numbar of PRIMARY GRADE (1,2,3) to page

. Net included
1 =15

16 - 30

J1 +

. Gevoun Fictura

fro e :Z'J‘ il

_____ 23. Number of pages devoted to FACULTY, AUMINISTuATION
and STAFF (includes teachers, principal(s), super-
interdent, board cf education, teacher alds, cooks,
custodians, gecretaries, bug drivers, etc.) Use23/24

A, Hone
B. 1l -~
C. Yo
D, 7 - 1
E., 11 « 1

L e N

-,

Tt

24, Number of pages devoted to FACULTY, AUMINISTRATION
and STAFF (see # 23 above) Use elther 23 or 24,

Ai! 16 -
Co 26
D, 33 -

-E;! 4;!_- 4=

P
PR R
'

-
o

T W

25, Number of pages devoted to ACADEMIC HONORS (i.e, awards
and honors for subject areas, National Honor Society,
Cless and Graduatlon standling, etc.) Ues either 25/26

L.
7w 10
T - 15

26 Number of pagas dovoled to ACADENIC HONORS (see # 25)
Ao 16 = 20
B, 21 - 2}
: C. 26 - 32
7\‘1 D; 33 = 40
‘ E. 41
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27. Number of pages deveted to ACTIVITIES (i.e. general

T schiool pleturss, student® in hal’wnys, proms, cheer-
leadevs, ﬁﬁmw;amingg royalty (rfes ites), Who's
Who, Plays and 8 peech (if not & part of clubs and
excluding mugigals) Use either 27/28
A. Neome
B. 1« 3
Ceg LL - é
D. 7 - 10
E, 11 - 15

e 2B. Number of pages devoted to ACTIVITIES (see # 27)
A. 16 - 20
B, 21 . 25
C. 26 - 32
D. 33 «~ Lo
B. 41 4

————. 29, Number of pages devoted to MUSICAL ACTIVITIES

(i.e. Band, Chorus, Gles Club, Majorettes, Musicals)
Uge elther 29/30 !

4, None
B. 1« 3
. 4 . 6
D, 7 - 10
E, 11 - 15
e 30 Number of vages devovad to MUSICAL ACTIVITLES
o (gee # 29)

AL 16 - L0
B. 21 . 25
G. 26 . 32
D, 334 L
E; f'll,.f k

31, Numbeﬂ of poges deveted to CLUBS (ORGANIZATIONS)
(i.e, Student Council, Language GClubs, Drama Clubs,
FF, A.; G.AL,, Pep Club Speech Club Thespian
Snuieby Chaess Ciub, AV Llub Brildge Qlub Y-Teens,
Libesry Aids, Qﬁﬂapgpﬁx utaif Yearbook Staff (Annual),
F.H.A., &=H, Photography Llub Math Club, etc.,)
Usa eglther jl/B? - i

A. Nons
B, 1 - 73

)
D, 7 « 10
Bo 11 - 15




Page 6 ol 7 rpauges Humoer

32, Duwber of pszges devoted to CLUBS. (see # 31)

s B =
&, LB e HU
=y L Lol

i Fal PR E

33, HNumber of

no® ivclioal

A, DlNone
B w j— = 3
C h . &
D, 7o L0
E 1 - 15

3, Number cf pages devoted to ATHLETLCS (see # 33)

35. 1 te ADVERTISIKG (Count pages

contrivutors, boosters,

\ . =
C, %o &
D, 7o LD

davot=d o ADVERTISING (See # 35)
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Nuniber o8 pages

Nl
.
_
£

et
i
il

bl O
;

3 &
-

me QW e
AT D Ty

-

ERIC

Aruitoxt provided by Eic:



Pago 7 of

i e .

P el

This yearbook

ERIC

Aruitoxt provided by Eic:

38.

F? E:P <

- LATER o Fe
Q‘L;_hﬂgif B _ _
Number of TOTAL FAGEI in YLearbouk. Use either 37/3H

TOTAT PAGES in Yearbook (See # 37)
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